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May 16, 2019 
The Importance of Resilience/How to stay Resilient  

During Times of Change 
Presenters: Mt. Carmel Physician from Psychiatry Team 

July 19, 2019 
Panel Discussion: Personal & Professional Stories of 

Amazing/Inspiring Change 
Panel Members: Cathy Turner (The Boutique Truck) & 
Jeanne Gokcen (FutureCom Technologies) - additional 

panel members TBD 
October 17, 2019 

How Do We Make Change Happen? 
Round Table Discussion: Strategies from the book How 

Women Rise 
Women in Business is open to ALL WOMEN in our area 
regardless of GACC membership status. All events are 
held at Mt Carmel East Siegel Center from 7:30am-gam 
and include a breakfast buffet. Please grab your friends 
and colleagues and plan to start your day with us at these 
wonderful business minded gatherings. 

Grow Your Business Marketing Opportunities
Sponsor Packages All Meetings - $100 includes display 
table, advertising in the newsletter, website, program, 
admittance for two ($40 value) and 2 minutes of speaking 
time. Exhibitor Package - $40 includes display table 
admittance for one.($20 value) 
To register for these events, click here:  
gahannaareachamber.chambermaster.com/events. 
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GACC is Social! 
The Gahanna Chamber is active on Facebook 

and Twitter and we love talking about our 
members and sharing news about Gahanna with 
all of our friends! Connect with us to see what is 
happening in Gahanna and engage by sharing, 
liking and commenting on our posts. With 900+ 
fans, we want you to grow with us!

        Gahanna Area Chamber of Commerce

Save The Dates: 2019 Women 
In Business Events 

Women in Business is a Gahanna Area Chamber of 
Commerce program that hosts quarterly events 

throughout the calendar year sponsored by Mount 
Carmel Health Systems. Our mission is to give women the 
opportunity to gather for the purpose of networking and 
receiving education in order to enhance their paths both 
professionally and personally. 

February 21, 2019 
Influencing Change: How to Sell Your Ideas and Get Results 
Presenter: Mary Held, Owner of Mary Held & Associates 

What is the single most critical skill that 
enables business professionals to effect 
change and move others to action in today’s 
ever-changing business environment? It’s 
influence. 

Whether you’re working in a cross-functional team, 
managing vendor relationships or networking with 
potential clients, every interaction you have with others 
is a golden opportunity to persuade, sell your ideas and 
motivate others to act on what you have to say. 
In this highly interactive session, Mary Held will teach 
you the combination of communication and interpersonal 
skills to help you get the results you need: 
•	Cultivating	strong	working	relationships	so	that	you	

can build and leverage a basis of personal power 
•	Creating	an	influence	strategy	that	will	motivate	others	

to say “yes” 
•	Conduct	interactions	in	way	that	achieves	win-win	

outcomes for all 
•	Deal	with	push-back	and	resistance	so	that	you	can	

fully understand and respond effectively to others’ 
concerns and objections 

When the stakes are high, using these skills will help you 
make an impact and influence the changes you need. 

http://gahannaareachamber.chambermaster.com/events
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rickf@friendsoffice.com 
800.427.1704 ext. 1024 
740.572.0963 (cell)

Rick Forrest

“Let’s get together and talk about 2+2, an exclusive 
supply savings program only available to chamber 

members like you.

Call me to set up an appointment and my ‘pal’ 
will bring along a special gift, just for you!”

For More Information Visit:
Gahannaareachamber.com/member-benefits/member-savings/

https://www.friendsoffice.com
http://friendsoffice.com
http://gahannaareachamber.com/member-benefits/member-savings/
http://gahannaareachamber.com/member-benefits/member-savings/
http://gahannaareachamber.com/member-benefits/member-savings/
http://gahannaareachamber.com/member-benefits/member-savings/
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Make an Impact– Do an Act of 
Kindness, through the “Power 
of the Bridge”

Imagine - being in an abusive 
relationship, no where to run, 

no where to escape, but needing 
to protect your children.  On a 
cold Saturday morning, you decide to make a run for it, 
and take you and your 4 children, ages 11, 9, 5 and 2 to the 
closest safe place, your local food pantry, because that’s all 
you know to do.
This is a true story.  Neighborhood Bridges was notified 
by GRIN here in Gahanna, that a young mother and her 
children needed help.  GRIN could assist with food and 
clothing and asked if we could be of further assistance.  
Neighborhood Bridges met with “Katie” for 30 minutes, 
and discovered that she only had the car and the clothes on 
their backs.  She needed everything – she needed to start 
over.  A place to live, beds, dressers, kitchen table, dishes, 

linens and more…a total of 35 things more.  And through 
the power of Neighborhood Bridges, within 31 minutes 
of the notification going out to those “on the Bridge”, all, 
yes, ALL of her needs were met, including a roof over their 
head the same day.  The same day she left!
You can be a part of these Acts of Kindness, and be “on 
the Bridge”, and enjoy success stories yourself just like this 
one.  Over the last 21 months, since we started in January 
2017, Neighborhood Bridges has done over 14,100 Acts of 
Kindness in 7 Central Ohio communities, 975 in Gahanna 
alone.  Will you join us?  And be a part of the movement of 
Acts of Kindness in our community and beyond?
We are looking for local businesses who want to be a part 
of our Kindness Council, to help make a difference, and 
help this project continue to grow and make an impact.  
Come Join US!  Please contact our Director of Business 
Development and Area Director for Gahanna, Ron Smith, 
614-638-6494 or e-mail rsmith@sohproductions.com 
to learn more about the “Power of the Bridge” and join 
us for some Acts of Kindness!  Check out our Facebook 
page at Neighborhood Bridges Gahanna, or our website 
NeighborhoodBridges.org.  

Gahanna-Jefferson Education 
Foundation Gala

The Gahanna-Jefferson Education Foundation is 
hosting the 15th annual Gahanna Gala on February 

23, 2019 at the LBrands Corporate Building.   
There will be hundreds 
of silent auction items 
along with a live auction 
featuring unique items 
and experiences. Come 
join the fun while 
supporting excellence in 
education.  The Hooray 
for Hollywood themed 
event will be a sell out 
so get your tickets 
now!  Tickets can be 
purchased on our 
website: www.gjef.org. 

Upcoming GACC Events 
Join us! All events are open to the public
Sponsorship and exhibiting opportunities are still  
available. To register for any event, please visit  
www.gahannaareachamber.com/events or contact us at 
614.471.0451 or laurel@gahannaareachamber.com

UPCOMING GACC EVENTS 
Join us!  All events are open to the public  

Business Exchange Luncheon: Trailblazer Series 
Chris DeCapua, Dawson Careers 

November 8th 
11:30a-1:00p 

LaNavona  
 

$20 (Members) or $30 (Nonmembers) 

Sponsorship and exhibiting opportunities are still available.   

To register for any event, please visit www.gahannaareachamber.com/events or contact the GACC at 
614.471.0451 or laurel@gahannaareachamber.com 

Business Matters Workshop: Business Mentors 
Mary McCarthy, YMT Consultants 

November 14th 
11:30a-1:00p 

Philip Heit Center for Healthy New Albany 
 

$15 (Members) or $20 (Nonmembers) 

Business Builder & Holiday Breakfast 
Irene Alvarez, Columbus 2020 

December 13th  
7:30-9:30a 

Jefferson Country Club 
 

$20 (Members) or $30 (Nonmembers) 

Business Builder & Holiday Breakfast
Irene Alvarez, Columbus 2020
December	13th	•			7:30-9:30a

Jefferson Country Club
$20 (Members) or $30 (Nonmembers)

Annual Meeting
Key Note: Janet Chen, Executive Director of  

ProMusica Chamber Orchestra
January	17,	2019	•		11:30a-1:30p

LaNavona
$20 (Members), $30 (Nonmembers)

Thank you to Costco for Sponsoring this event.

https://www.neighborhoodbridges.org/gahanna-oh
http://gahannaareachamber.chambermaster.com/events/
www.gahannaareachamber.com/events
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Targeting Your Ideal Customer 
No matter what your hobby, there are tools of the 

trade. If you fish, you match the type of bait you use 
to the kind of fish you want to land. For knitters, there 
are specific needles to use for different kinds of stitches 
and patterns. Golfers employ clubs specific to the kind of 
shot they want to make.
The same is true of your business marketing.
Strengthening Your 
Sales through Targeted 
Marketing
The most common 
marketing mistake a business 
makes is trying to sell to 
everyone. It makes the copy 
difficult to write; the decision 
of which social media 
sites to participate on time 
consuming; and the content 
just doesn’t resonate. 
When you try to appeal to 
everyone, you impress no one.
Narrowing down your target audience, allows you to 
speak only to them. They will respond because you’re 
talking to their specific challenges, in a language they 
understand, and a format they appreciate.
You cannot create a content strategy without knowing 
your target market. Trying to do so is like your boss 
handing you her credit card and telling you to go out 
and buy a gift without knowing who it’s for or how much 
she wants you to spend.
Vagueness doesn’t sell in today’s business climate. If your 
customer has to wonder if you are the perfect solution 
for them, you’ve just missed the sale. They’re over at 
your competitor’s website because she made it quite clear 
she was ideal for their needs.
Building a Buyer Persona
You don’t have to be a CMO to know who buys from 
you most often. Take a moment to think about her age, 
family status, income, desires, and challenges. Write it 
out like a story. Give her a name. When you’re trying 

to decide how to market a new product or service, ask 
yourself what would appeal to her. 
You may have multiple buyer personas but avoid the 
temptation of saying anyone can use our product. It suits 
everybody. While it may be true that anyone can wear a 
man’s white t-shirt, it will look very different on an infant 
and a high school quarterback. 
If you’re not feeling imaginative, ask a question on your 

Facebook page about your 
new product or service and 
see who answers. Pay close 
attention to those people 
who answer in your target 
customer range. Social media 
can be an effective R&D 
platform for you if you know 
your ideal customer.
Put Your Knowledge to Use
If you understand who your 
ideal customer is, you’ll 
know where to find him. 
You’ll know where he gets 

his info and how to appeal to him. Does he research 
every purchase extensively? If so, are you providing the 
tools he needs? Does he buy impulsively? Maybe he likes 
established buying patterns. Knowing who he is will 
help you be where he is, when he is ready to buy. This 
intelligence will bring you more sales.
It’s impossible to know how to speak to someone you 
haven’t defined. If your business sales are not what you 
hoped, take some time to identify who you are trying 
to reach. Once you have that figured out, you can speak 
to them in a way that frames your product or service in 
a light they will be drawn to. You can also be assured if 
you’re solving their problems, they’ll keep coming back 
and they’ll bring their friends.

Christina R. Green teaches small businesses, chambers and associations how to 
connect through content. Her articles have appeared in the Midwest Society of 
Association Executives’ Magazine, NTEN.org, AssociationTech, and Socialfish. 
She is a regular blogger at Frankjkenny.com and Memberclicks. 

She’s just a bookish writer on a quest to bring great storytelling to organizations 
everywhere.
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OFFICE STAFF
Leslee Blake  —President 
Laurel Naegele— Office Administrator

EXECUTIVE COMMITTEE
Chair
 Bill Montgomery, 104.9 The River  
VC Operations
 Tyler Abrams
VC Business Development  
 Scott Robinson,WesBanco
VC Membership Engagement 
 Jeff Cashman,Wichert Insurance
Secretary/Treasurer 
 Chamie Townsend, Edward Jones Investments

2018 BOARD OF DIRECTORS
Bill Montgomery, 104.9 the River  
Betty Collins, Brady Ware & Co.
Tyler Abrams
Scott Robinson, WesBanco
Jeff Cashman, Wichert Insurance
Chamie Townsend, Edward Jones Investments
Ron Smith, SOH Production
Alison Forche, Rob Forche Orthodontics
Mary Held, Mary Held & Associates

COMMUNITY PARTNERS
Sharon Tomko, Gahanna Jefferson Public Schools
Emanuel Torres, Gahanna Dept of Planning & Dev
Laurie Jadwin, Gahanna CVB

ASSOCIATE DIRECTORS
Nichol Hohman, Mt Carmel Health Systems*
Alison Lathey, Heartland Band Stygler Rd
Brad Fisher, C/Suites Executive Offices

Board of
DIRECTORS
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Even with all the Health Care Reform Changes you
can still get a discount through your local chamber

 

 

As a chamber member with 2-50 employees, you can get a 
discount on any health plan from Anthem Blue Cross and 
Blue Shield — including industry-leading HSAs, HRAs and HIAs.*

Despite the ongoing changes and confusion surrounding health 
care reform, your local chamber continues to offer employer 
insurance options for the 23rd straight year with a 1.4% 
discount exclusively for chamber members!

Please go to the Chamber website http://www.cocchealth.com/
for more information or call 1-888-506-1574.

 

 

 
 

*Discount only applies to Chamber members who do not already have Anthem insurance.
Anthem Blue Cross and Blue Shield is the trade name of Community Insurance Company. An independent licensee of the Blue Cross and Blue Shield 
Association. ® Anthem is a registered trademark. The Blue Cross and Blue Shield names and symbols are the registered marks of the Blue Cross and 
Blue Shield Association.
     COCCHCRAD 12/13

KidsLinked
www.kidslinked.com

Entertainment

Collection Acquisition Company, Inc.  
DBA Payliance

www.payliance.com
Financial Services

November New Members

http://chamberhealthchoices.com
http://gahannaareachamber.com/member-benefits/member-savings/



